
304 Organisations
engaged

700
Capacity
building
participants

25
Capacity
building
workshops 

170 One on one health
information sessions
conducted

Capacity Building 

1322
Event
attendees

48
Events

Partnerships & Collaboration

136 Network meetings
attended by WHLM staff 1322 Participants

engaged through
WHLM initiatives

Digital Communications

Overall reach

112141

Total engagement

8891

Followers

1703

Overall reach

21203

Total engagement

2337

Followers

1603

Social media
campaigns

132
Total website views
47000

Events

Mailchimp
campaigns

26
Mailchimp
recipients

536



Social Values Impact

Total Cost

$172,774
Benefit Cost Ration of
Combined Programs

1.89

$326,591
Total Primary Benefit

Net Social Value Benefit

$153,817

Women's Health Loddon Mallee (WHLM) uses the
Australian Social Value Bank (ASVB) to evaluate our
programs and quantify the social impact of health
and wellbeing programs by assigning monetary
values to qualitative outcomes. 

Value for Government  
The ASVB methodology provides Policy Makers and
Treasury with transparent, quantifiable data, helping
them see the real economic benefits of their
investments. 
 
Economic Benefit and Risk Mitigation 
ASVB addresses a critical resource gap that
previously restricted organisations like WHLM from
effectively demonstrating the economic impact of
their programs on communities. It enables us to
provide clear evidence that investments in health
promotion yield substantial economic benefits,
including reductions in long-term costs across
health, justice, and social services sectors. 

25 sessions
delivered with a social wellbeing outcome of
increased confidence

Workshops included:

 Active Bystander
 Menopause 101
 Mental Health
 Inclusive Workplaces 

https://asvb.com.au/

